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BEER
JINANUNIVERSITY

%y A

Jinan School established

RSN
Business discipline set up by
Huang Yanpei

EMNEABHAE

JNU reestablished in Guangzhou

¥ fib & R 4FZ ZMBAK T
The Earliest MBA Programin South
China launched

P KA o E
Ranking top in South China in the
appraisal by the China

Academic Degrees & Graduate
Education Development Center

(Ra e (Psm) ) BAREE
A
Ranking top in Forbes Magazine (Chinese
Version)’s listing of the Most Satisfied
B-School Graduates

SiMBA 78 8 A%, Z.4= AMBA 3%
SiMBA Program launched and
AMBA accredited

0 % MBA A, 2.
Myanmar-China MBA program launched
in Myanmar

i 18 AMBA A&
Re-accredited by AMBA

SiIMBA 72 & 743 MBA F B #ARHE “F
R ALK EMBAE A £

SiMBA program awarded the Most
Distinctive MBA Program Award of
China Business School by
MBACHINA.com

BRSNS RI06FFHFNALTERNERRE,
BEBEELER, 12/FEERBELERKRSE. "BER" —F
HE(EEBE)R: "RHTE, ARTRD, ¥E
B, BHRTOSE. " SRHEER, SPEINERD
BB,

5F "EGRSERN ZBHNEBRXE, BT “BEE
W Z2REl, FEUPERKEFSNERERXHERE
AL . BRBEBEH “@EEIN, MEERE" KRS
T, BRES, HBETRAEHAIXNMERERHM
B, ORM. 2EMERENSEAT200EA, EEHK
ZFMR T

‘WMEBEER, EEER . FREFEBRSEN, BE
19185, BEMABRERIEAEMBHMEHT “ES5HHZ
BB, I, BFES8" 6 XMEXTEBRINRL. It
%, BENBRAEHFAEE, ££EFE. BEAN, B
FiElk, BFRE.

In 1906, Jinan School, the predecessor of Jinan University
(JNU), was set up by the Qing regime in Nanjing and later
relocated to Shanghai. In 1927, it was renamed the
National Jinan University.

Known as the “Top Institution of Higher Education for
Overseas Chinese” , Jinan University encourages
students to follow the school motto of “loyalty, honesty,
sincerity and respect” and the outstanding traditional
ethnics and culture of the Chinese nation. Since its
establishment, JNU has produced about 200,000
graduates from 130 countries across five continents and
three regions, Hong Kong, Macao and Taiwan.

Business discipline was set up when JNU was founded. In
1918, Huang Yanpei, one of the early founders of JNU
realized that “competitions in commerce and industry
nowadays are actually competitions in knowledge” , and
promoted the establishment of business discipline at the
university. Since then, the business discipline in JNU has
been developing and progressing for a century.

The name "Jinan" ( 2 & ) comes
from one of the renowned classics
of Chinese history,The Tribute for
Yu from Classic of History ( { i& &
BE)):"RETE, ARERY, B
BB, BEH:zTMNE"(translation:
Extending to the sea on the east,
the deserts on the west and areas
of the north and south, the
reputation and influence gradually
become prominent throughout the
four seas ), meaning to be oriented
to the southeast Asia and to
spread the Chinese culture to the
rest of the world.
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#FFMBAIE

SiMBA PROGRAM

PEBREE-—EELEANXATE, XNRE—EEERENAE, HALAERER—ESEE: HEUMHKNN
#oE. 2E—YIXPEAR, ARTEC-—EESECHXPARRALI SR, FPEXH (BF2EREAL
REYKERTASHESXH ) BERBREAEXH, EREFN. "URBIE" NEERL.

EREFEEN, EFAZ—ERFHEXUET, HEQEREEFEXH, HBEEAREHFERTEIRASF
F. MBAIHERERASFHRAEREENEMRE S EXBHEMBEMBAIER: H—RUPXERRESHH#RE
HIEE; H-REFEKMBA (SiIMBA) JHH.

China is a country with great ancient civilization and a rising nation. It is evident that China has been exporting its
civilization to the world while bringing in and learning those from the outside world with an open mind. This has made
the culture of Chinese merchants part of the human civilization, which can be described as a proactive and self—
motivated internationalization.

As a centurial higher education institution, JNU has been proactively spreading Chinese culture to the world, and
incorporating it into its business education. Currently JNU offers two types of MBA programs, i.e. part-time MBA
programsdelivered in Chinese and Sino-international MBA (SiMBA) programs. The latter are full-time international
programs available for applicants worldwide.

BEABEFVMBAEE ( EXBEHESIMBA, £iESino-international MBA ) 2E—ERESINLAHIEIEE, E2—EER
BAMSTHIEE, SRREREATCNBERL,;, BEHE, ERERIBTRNERYELEEEHRERSE, 2437
Z, BHSKAKRN, RRERLE, BR4ARHESEINMMERD,

Sino-international MBA (SiMBA for short) is a two-year full-time program delivered in English. It is an international
program that features diverse students background, locally- and internationally-oriented curriculum, and well-
established faculty team. The lecturers are elites in business administration and in the industry at home and abroad,
while students of different backgrounds are recruited from six continents across the world. With an active and extensive

alumni network, the programs offers abundant opportunities for internship and career.

O Bob R E

Emphasis on Chinese Business Practice

O . 2 B B SR
Diverse Student Backgrounds

EFMBANREITERAERELES, BN THERRSRCERE,
XAFPEEBENEBRAEERER. HEFERENTENE, EPEE
BEXUNMPEFEESLEEST 5o

TEEE. F&. 45, PXESREXTINBLERBEFAERL, X
HHEENSTHURTEMBEBETR AL, BRAREHR26EARREEN
BAEMAZEEREH.

The curriculum of SiIMBA balances theory and practice. It aims to produce
international management elites with both global vision and local
perspective. It reflects distinctive Chinese characteristics and integrates the
Chinese culture and Chinese business philosophy.

O tofitm e

Career Opportunities with International Employers

The vast diversity of students in nationality, age, gender, academic
background and professional experience makes SiMBA a highly dynamic and
inspiring experience. Currently the program has attracted students from 26
different countries.

04 SULTEE
PBL Plan

REEREE, BR-AMEBERCEXFERFNEY, RIEES4ARM
TREEEMIERE.

HHAMBMTBI2EMERRE, REEERNANTXERERLS,
SARABEGEEBEEMANEN . BANEEEINTERME, 12
MBRTTREATE, KABEENERM.

Thanks to its extensive alumni network and close connection with
international companies in the Pearl River Delta region, SiMBA offers various
internship and career opportunity for its students.

Project/Problem Based Learning (PBL) is a dynamic learning approach that
enables students to actively explore real-world problems and challenges to
acquire deeper management knowledge and support the development of
companies with insightful analysis of problems and well-designed solutions.
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E N &
FACULTY

CHEN Peng

Associate Research Fellow, Ph.D.,
Course: China Financial Market and
Investment Strategy

Bl BIFRE Bt

=2 PEERHISERERK

HAN Qing

Associate Professor, Ph.D.,
Course: Financial Statements
BiE BB EL

B2 MBRE

LI Wenjing
Professor,Ph.D.,Sun Yet-sen
University(China)

Course: Financial Statements
R HR FULUKRBEL
=g MBERE

SHAN Jun

Associate Professor, Ph.D.,
Course: Data, Model and Decision
Wig BIHER L

BRIE: BR. EAEDRE

SU Xiaohua

Professor, Ph.D.,

Course: Strategic Management
BREEE BUR L

Wi MBRER

WANG Guoging

Professor,Ph.D.,Hong Kong Polytechnic
University(China)

Course: Operation Management,
Supply Chain Management

TEHE ZREBHEIKRES

RiE EEEE. HEEEE

WEI Ying

Associate Professor,Ph.D.,Chinese
University of Hong Kong(China)
Course: Operation Management
HE FRBFBPXKRERL

w2 EEER

DENG Di

Lecturer,Ph.D.,Jinan University(China)
Course: Strategic Management

it B ERmASE L

B2 KSR

HUANG Weili

Associate Professor,Ph.D. Jinan
University(China)

Course: Managerial Economics
HED ABR EPMASEL

RE: EELES

OU Jinwen

Professor,Ph.D.,Hong Kong Polytechnic
University(China)

Course: International Trade and Global
Supply Chain Management

EiR X HIREBEI RS2+

B2 ERGEEASKMEREEE

SHEN Hongtao

Professor,Ph.D., Xiamen University
(China)

Course: Financial Management
MHE B BEPIRBE L

B2 MBERE

Ql Jun

Associate Professor, Ph.D.,
Course: Business Negotiation
EE BBR BT

WANG Wei
Professor,Ph.D.,Hong Kong Polytechnic
University(China)

Course: E-commerce and Retailing Strategy

TR HR EERIASNL
B BTHHRTERE

WANG Rui

Lecturer, Ph.D.,

Course: CSR and Business Ethics
i H#E LT

B2 MEETHEFERE

ZHU YU

Professor. Ph.D.Course:
Organizational Behavior
K BER AL

2. ABiTRE2

GUEST PROFESSORS

Betty J.CHUNG Professor Korea
Advanced Institute of Science and
Technology,PH.D.,University of San
Francisco (USA)

Course: Leadership and Organizational
Behaviorin Asia

Betty J.CHUNG BESSRE2RHHR
BEESLRBELT

RE: DHRATHEE HEARMTHE

Masoud Kavoossi
Professor, Ph.D.,
Howard University,
Course: Marketing
Masoud Kavoossi
EHEEEFARBHRBL
B2 hiBEH

Yupin PATARA

Professor,SASIN Chulalongkorn University,
(Thailand) Ph.D.,Universityof Illinois at
Urbana - Champaign,USA,

Course: Marketing Research

Yupin PATARA Z=EBE ¥ RN EIN AL
B ZERMNEARSEEIREL

R BBHR

Zhang Baisha Lawyer,LL.M.,

MBA, West Sydney University
(Australia)

Course: China Business Environment
SR B> AT RN PR R B KE2MBA
EMEBEAKS E2EL

22 PERERE

JIA Jia

Senior Lecture, Ph.D,,

Guangdong University of Foreign
Studies Business School

Course: Management Communication
HiE @t

BRINEINEXRBH LR FIES R HEM
=2 EEBB

MA Shaozhuang

Associate Professor,Ph.D.,ISCTE
—Instituto University & riode Lisboa
Course: Human Resource Management
Bt BIZR AT RRAXRERL
RiE: ANERER

ZHANG Jax

Senior Consultant,Ph.D.,

Sun Yet-sen University(China)
Course: Management Consultancy
Rl SREHEME PUKRBEL
R EEEH

In alphabetic order of surname in Chinese

R B R F ENEFHEZY
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R
CURRICULUM

18 18 RELE 2 43 i ) : EMERAHREBNRIMERSEE
Module Course Credits ) \ : BFI, PEREPENDETMERKE
) . : FENBRZ Ao AR EEERAR
1 HEFEHEEIREREERAR 2 \ ERERMMANA R, LBMSKKE, A

( The Research on Theory and Practice of Socialism with : A EARR
ch G A 4 Chinese Characteristics ) 5 \ 0/ A e

2. FERARUEREERMAR (The Research on Theory and

China ) ; o Our program gathers promising young
Practu\:e CUleUl S Modern|.zat|on ) . people from all around the world, both
3. R EHES ;iienera.l Introduc’Flonto Chllna) 2 Chinese and non-Chinese. They will
4. HEF XM (Chinese Business Environment ) 2 grow into backbones of our country and
the Asia in the coming decades. In this
5. NBEmEH ( Orientation ) [1] : 9. '
. . 0 global family, they will develop their
6.8 % (See-ahead Seminars ) [2] . I
e — . . . . 1 expertise and explore opportunities to
7. BB/ %258 (Business English/Business Chinese ) [3] 5 shape the future
Wi aes ia 8. BIEE® (Management Communications ) 2 '
i 9. #1752 ( Organizational Behavior ) 2
Soft Skills 10 M EEFRBLRE 2 T =
( Corporate Social Responsibility and Business Ethics ) : g . L = ;g Brof
oo s g rofessor
. EERRFEEENEE : WANG Xiao
( Management Research Methods and Academic Writing ) r
[
=] 12. 1B 4EEE (Managerial Economics . - .
AT BRRIR T . ) 2 = B AR LU M —— 38 — R R
Analytical 13. B4 #% &%t ( Financial Accounting ) 2 A - = s ey T ch b B DR AE
Fundamentals 14, BIEER BERE ( Data,Modelling and Decision ) * 2 \ Efmlﬁ‘ R AEHE D B : 2ES,
ERMYMBAZARBUAERESENWER
N \ ERMIZ/RIBREEELBERPR
15. mi5Z % ( Marketing Management
o . pareeng anag 2 —— IEEHRE
o T L P A 1 16. 4% &1 ( Financial Management ) 2
Management 17. E& €1 ( Operation Management ) 2 Prominently located in Guangzhou, the
Fundamentals 18. ANEREE (Human Resources Management ) ; most dynamic industrial, commerce and
19. Bk & &2 ( Strategic Management ) * » = economic hub in China, JNU enables
: our MBA students to keep abreast of
(11 ABE@ERER 2 XEGNERIK. SFEFENIE. BERS. ROSHHEBES, e paees el tie Coumisy™s [eecine
2] BREGSEHME 15-20 8 ‘WERE | SHBABLNBHEVORS TEEE— 25, economic engine while pursuing their

business study.
B] FESLSEHHREBERE, IESLES2EFHEERE.
Note:

[1] The Orientation is a 2-day training on leadership, communication skills, case analysis methods, etc.
[2] The See-ahead Seminars include 15 to 20 sessions per academic year. Each student needs to

. . Professor
attend at least 6 sessions to earn the credit. WANG Guogqing

[3] Business English course is for students from Chinese mainland who speak the native language
of Chinese, while Business Chinese course is for those from outside the Chinese Mainland.
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B BR At
GLOBAL FAMILY

Uzbekistan
Sl

Guinea

JURIE

Myanmar

ma

IIya Congo

. HIES
&, 20124kSIMBAZ 4

Russia, SiMBA Class of 2012 Tanzania

SiMBA I8 B & it — 18 18 5 K &7 &7
RRAZEFUTEREMOHARL
BER. BEEER, SIMBAT LA
Rt RAFEFIREFHNEREY
BB

Business with a specific focus on
China. It is definitely a top choice for
young progressive business people
from all around the world.

RESIMBAZRETEIFEC, %
BEBIFHRE,

SiMBA has made me a better
person and prepared me for my
future.

EZREL/ William Tan

FE, 20144k SIMBAZ A
China, SiMBA Class of 2014

Sino-international MBA at Jinan University 11

Canada

e 1 1 AEEALE
International Alumni Associations

3 3 [P SN |

Different nationalities in SIMBA program

286181420 & B M A AR
2 8 6 + Overseas universities as partners of
academic exchanges

FiAn % 44238 12000 A A i sh A

I 12,0000 enrolled students from other

countries and regions of Hong Kong/
Macao/Taiwan

% B /JussiRaimo Olavi Penttin &
X & / Aino-Maria Jolkkonen

Z5E, 20164KSIMBAZ 4
Finland, SiMBA Class of 2016

MBHRETRPENPETE, BE—

RELRGHLNERE, REXRKREHERE
Brazil WEFHAR A, & SIMBAITEERRIFH
[aaiic] i

SiMBA is a great choice for you if you
want to understand China and
Chinese business, have a unique
experience and make new friends
around the world.

REARBEMBAEREALFREEN
BIE, HEER, R EKETEEN
g, hETIREFIFNERE.

228 / Antonio & 448 4% / Celina Zhu SIM.BA is a ml.lestone in my life.
During my years in JNU, | reached the

EFEMPE, 20114ESiIMBAZ 4 turning point of my career life and also
Brazil & China, SIMBA Class of 2011 harvested true love.
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