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SCHOOL OF MANAGEMENT JINAN UNIVERSITY

English-taught Courses List

CPA Canada (Undergraduate)

Panyu Campus

Course Code Course Name i Semester

General Education

05012094 Elementary Chinese 1 #JZiE 1

05012096 Intermediate Chinese [ HZNiE 1 36 2 1

05012098 Advanced Chinese [ mZ&iiE 1
Introduction of Social Development in China

60000021 . N . e 36 2 2
HEMHERESR (23D
Chinese Traditional Culture

60000009 \ . e 36 2 3
W E G (250
Intercultural Communication

60000033 e e 36 2 3
W5 AT b (48D
Mathematical Culture and Thinking

60000032 36 2 1
e 58 B YE (250
International Organizations and Global Social Policy

60000034 - 36 2 4
EPRH SRR S BUR (250
Fundamentals of Computing

60000039 . . 72 3 2
THENUER (250
Psychological Adaptation and Mental-health Care

60000048 N, - 36 2 1
O HE RS ORE (480

Fundamental Courses
Calculus |

60000029 54 3 1
AR T ()




Course Code

Course Name

By A 4 B B

SCHOOL OF MANAGEMENT, JINAN UNIVERSITY

Credit Semester

60000030 %ag;;sﬂn (35 54 3 2
60000031 ;E;;:g“:g;: ;’ vy 54 3 4
60030002 z}g:;g%g S(taéti;zc)s 54 3 2
60030003 é@;ﬁengg%) 54 3 2
60030006 ﬁ';@g%;m(';%) 54 3 2
60040002 Z;‘;ggﬁggj 54 3 2
60030007 ;;j{g;;nzzﬁ) 54 3 3
60030036 ;\;‘gﬁggfgg?e"t 54 3 3
60040006 th;;wjegaé;?nalnci(aléaggunting I 7 4 3
60040008 ;;ggﬁ”?géﬁ) 54 3 3
60040001 %J;‘;ef;%w) 36 2 4
60040012 &I\;’;aig}ggg;%n{ormation Systems | 54 3 4
60040009 %g;i?e?gg ;’””ting 54 3 5
60080006 ZQQEQEGEZ%) 54 3 3
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Course Name
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Credit Semester

60030072 %;g’%g;fagzgi* 36 2
60040032 ng%";f;ﬁm(agﬁz . 36 2
60040060 z;r;gigémfg;:g’i"t* 36 2
60040052 ¥1%k§ ;;S(e;g) . 36 2
60030010 t;%;gn?gg;** 54 3
60030030 ;;;;;F'zaéng) . 54 3
60030009 tg%ﬁﬁf%';"?g';:;cf* 54 3

Major Courses

60040011 ;;S;gg (A3 72 4 5
oo St ‘o
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Course Code Course Name Credit Semester
Strategy and Corporate Governance

60040042 . e 54 3 6
S ARG (A0
Human Resource Management*

60040004 e i gt e 54 3
ANJTRPEER (2ge) *
Enterprise Production and Operations

60040014 Management* 36 2
MR E S (g *
Project Management*

60030037 e e 36 2
DiHER (£h) *
Electronic Commerce*

60030025 e 36 2
HFRi%s (i) *
Marketing*

60040005 e gy e 54 3
Wmg sy () *
Assets Valuation*

60040022 SN e 36 2
PV () *
International Trade Practice*

60030011 . . 54 3
PR By s ss (Ad) *
International Investment*

60030013 L e 54 3
HE PR3y (o) *
International Financial Markets*

60030027 . o 54 3
E PRty (g *

60030029 Securities Investment* 36 5
ISR (A0
China's Tax System*

60030050 N e 36 2
W E L] () *
Tax Law I*

60040016 v e 54 3
Biyk T (g38) *
Advanced Financial Management: Theory and

60040018 Practice* 54 3
RIS E PR 554 (Amgr) *




Course Code Course Name Credit Semester

60040021 S%’;‘j;;;‘f;%@”im”g* 36 2
60040024 tgggﬁ"?gﬁ‘;”:tmg* 36 2
60040026 ;;’;;I‘IN IF@%) . 36 2
60040039 Z%:i%g%cﬁsﬂin((z%o)ra:e Finance* 36 5
60050034 \};E;g%aﬁzg) . 36 2
60050037 '];'\]t;l;gﬁfjo?g;) . 36 2
Note:

“usgn

1. Courses with are Selective Courses, which are not limited to semesters.

2. Some of the courses have specific requirements which will be listed in course descriptions
separately.

3. The Chinese language course listed here is open to both undergraduate and postgraduate
international students.

4. Undergraduate courses in English are offered in International School by teachers from School of
Management or foreign teachers.
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Course Name Course Descriptions

Major topic areas will include the evolution and scope of
management, decision-making, planning, organizing, leading and
controlling. Attention will be given to the importance of managing a

B . : o
global environment and understanding the ethical implications of

Management . .. . L I
managerial decisions. Special emphasis is given to human behavior in
organized systems, with attention to interpersonal relations, group
processed and philosophy of managing human resources effectively.
This is a compulsory course for economics/business related majors.
The aim of this course should be teaching the basic concepts and
theories in economics. Students are required to have basic
understanding of the concepts and theories, building a foundation for
further economics study. After studying this course, students should
also be able to relate the theories to some real life issues. The biggest

T feature of this course is teaching economic concepts through

case-studies. Students will be given many small cases from the
textbook or other reading materials before the lectures. They will
then be required to give short presentations on the cases; the rest of
the class will be discussing the cases. The teacher will give comments
and lecture on the related concepts and theories. Some of the cases
might be given to students as assignments, they can complete
individually or in groups. The results can be discussed online or in
class.

Microeconomics

Financial Accounting Fundamentals [FA1] is the first in a sequence of
five courses in financial accounting and accounting theory in the CGA

ot E program of professional studies. As an introductory course, it is
Accounting Principles designed to enable students to build a foundation of knowledge and

skills in preparation for the other courses in financial accounting, as
well as for the study of related courses in the accounting curriculum.

This is a required foundation course for economics/business related
majors. The aim of this course is teaching the macroeconomic
concepts, theories and economic models in detail. Students are
required to have clear understanding of the concepts and theories, as
well as the ability to collect data, apply economic models and solve
some economical problems. Upon completing this course, students
should also be able to relate the theories to analyze real life issues.

TG =
Macroeconomics

Corporate Finance Fundamentals [FN1] is a foundation ourse in
managerial finance with an emphasis on the major decisions made by
the financial executive of an organization. Topics introduced in FN1
include the following:

e analysis of the financial environment and its components

W 55 PR
Financial Management
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e security valuation

e capital budgeting

e cost of capital

¢ working capital management
e strategic decision making

e financial planning

I.  Teaching Contents

II. Chapter 1 Fundamentals of Financial Accounting Theory

lll. Chapter 2 Conceptual Frameworks for Financial Reporting

IV. Chapter 3 Accrual Accounting

V.  Chapter 4 Revenue Recognition

VI. Chapter 5 Cash and Receivables

VIl. Chapter 6 Inventories

VIIl. Chapter 7 Financial Assets

IX. Chapter 8 Property, Plant, and Equipment

X. Chapter 9 Intangible Assets, Goodwill, Mineral Resources, and
Government Grants

XI. Chapter 10 Applications of Fair Value to Non-Current Assets

RISt 1
Intermediate financial
accounting |

Financial Accounting 3 [FA3] is the third in a sequence of five courses
in the financial accounting stream in the CGA program of professional
studies. It is an intermediate financial accounting course that builds
on the basic understanding of financial accounting that you have
acquired in previous financial accounting courses.

The primary aim of FA3 is to assist you in developing professional
competence and skills that

will enable you to

e prepare financial statements, focusing on investments, as well as
more complex liabilities

and owners’quity elements of the statement of financial position

e choose appropriate financial accounting and reporting policies in
both specific and general

circumstances

e determine the substance of a business transaction and critically
assess the ability of the

GAAP framework to reflect its substance, and

e analyze a financial accounting situation, identify issues and
alternatives, then formulate

recommendations using ethical, professional judgment.

This course integrates the use of computer software to solve
accounting problems.

W =it 11
Intermediate financial
accounting Il

It emphasizes the ideas of “integration of internationalization and
localization” and “equal importance on All-around Development and
Professional Education”. The Course builds up Five in One Training

A it

Cost Accounting




Mode comprised of teacher, student, course materials, website and
industry, which enhances the interaction, diversity and efficiency in
the teaching process, establishes the unique features of
"internationalization", "three-dimensional", "application-oriented",
and finally achieves the goal of training “internationalized topnotch
innovative and practical” accounting talents.

[GRES

Business Law

Required Course. Aimed at students’ knowledge of Commercial Law.
Based on the textbook-Introductory Guide to Commercial Law, teach
them the basic knowledge of Commercial Law and how to apply law
in their normal lives. After study, they should have a general thought
of Commercial Law and know how to find the law related their issues
and how to apply the law.

EIHEERRSG
Management
Information Systems

Management Information Systems [MS] is designed to provide you with the
necessary technical and managerial skills required to work with information
systems, and to make informed decisions about the applications of information
technology.
Xll. Teaching Contents
Xl Part 1 Information Systems in Organizations and Society
XIV. Part 2 Information Technology Concepts

Part 3 Business Information Systems
XV. Part 4 Systems Development

EHET
Management
Accounting

Management Accounting 2 [MA2] is the second in a sequence of two
courses in the management accounting stream in the CGA program of
professional studies. It is an advanced management accounting
course that builds on the deeper understanding of management
accounting that you have acquired in previous management
accounting course.

This course provides a detailed look at the development and use of
management accounting information in operational decision settings.
The emphasis is on the identification and measurement of cost
drivers and the uses and limitations of management accounting
information. The concepts and methods are applied to both
manufacturing and service organizations. In this course, the students
will also be involved in real world business management accounting
practice.

N TG B+
Human Resource
Management*

Introduction to H R Management : Gaining A Competitive Advantage
Strategic Human Resource Management Job Analysis & Job Design
Human Resource Planning & Recruitment Selection & Placement
Training Performance Management Pay Structure Decisions (taught
by foreign teacher)

i

Ak A P 2 i B

i

¢ Introduction to Operations Management




Production and
Operation Management
of Enterprise*

e QOperations Strategy & Linear Programming Project Management
Product Design Process Analysis

e Service Process Selection and Design

¢ Quality Management & Focus on Six Sigma & ISO Standards

e Operations Consulting & Re-Engineering Strategic Capacity
Management Lean Production

¢ Inventory Control & Inventory Calculations

(taught by foreign teacher)

W2
Auditing*

OBJECTIVES: Learn the nature of auditing within the category of
assurance business; the ethical and professional standards that
auditors shall adhere to; auditor’s objective, evidence and
methodology; the process of auditing; the implementation of the
auditing process to some specific accounting cycles.

REQUIREMENTS: take FINANCIAL ACCOUNTING in advance (taught by
foreign teacher)

55 2+
Advanced Financial
Accounting*

After students finish the course, students will be able to interact
fluently and spontaneously in typical interactions with international
business people. Students should be able to present clear, detailed
descriptions on a wide range of subjects. They will have explained a
viewpoint and answered questions from classmates from a variety of
countries and perspectives. Students will have presented a topic from
their country and then faced impromtu questions, and then
answered these questions in a detailed way.

T H & B
Project Management*

Teaching Objectives: This course covers concepts, skills, tools, and
techniques involved in Project Management. Topics include project
life cycle, planning, executing, budgeting, scheduling, controlling,
reporting, and closing. Also scope, time, cost, quality, risk
management, leadership and team building are covered. To
develop and justify practical strategies, tools and practices that can
lead to an adaptive approach in various industries. (taught by foreign
teacher)

LT T 55

Electronic Commerce*

It delivers comprehensive coverage of emerging online technologies
and trends and their influence on the electronic commerce
marketplace. By detailing how the landscape of online commerce is
evolving, this text reflects changes in the economy and how business
and society are responding to those changes.
Students will learn various revenue models and how to market on the
Web. Next, the course covers online auctions and various legal and
ethical issues. Students will learn about important security issues,
such as spam, identity theft, and online payment fraud. Finally,
students learn how to plan for electronic commerce.

Balancing technological issues with the strategic business
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aspects of successful e-commerce, the text includes expanded
coverage of international issues, social networking, mobile
commerce, Web 2.0 technologies, and updates on spam, phishing,
and identity theft.

Teaching Objectives: The overall objective of this course is to equip
you with knowledge of marketing in relation to doing business
internationally. This course should help you understand the several

e H* . : . ) : :
i key aspects of international marketing. It will extend basic marketing
Marketing .
" knowledge to broader applicability in the global market place and
Management

provide you with a solid understanding of the primary issues, which
contribute to the unique nature of the international business and
marketing environment.




